Job Profile

Cultural Funding and Commercialisation Officer
Grade I
	Group: Culture, Communities, Leisure and Volunteering,

	Location: Civic Centre

	Service: Culture Service

	Line Manager: Culture Manager: Jenny Allinson

	Car User Status: Casual



4.
To coordinate and manage the Quay Spaces Steering Group and Quay Spaces Event Group  and work with stakeholders to develop programming and commercial opportunities on the Gateshead Quays.
3
To work with the Culture Manager and other Council Officers including the the Communications Team to develop a marketing and communications plan that can support the delivery of the Business Development and Commercialisation Plan. This will include developing appropriate service and cross service branding and promotional materials to sell our assets. 

4.
To actively ‘sell the assets’ to reach different customer bases and target audiences. This will include:

· Site visits and sales tours, cold calling and attending networking events to build a market network.  

· Producing online and offline resources, blogging and social media channels and copywriting and targeted media buying if this is deemed appropriate.

5.
To develop and pursue sponsorship and patronage opportunities for the Council – considering branding of assets and key spaces as well as linked to Culture Team events and spaces – such as Enchanted Parks, Sculpture Day and Winter Festival. To build key partnerships and develop ‘ambassador and custodian models where helpful.
6.
To seek out opportunities for and assist in bidding to host events, generate income to develop new ambitious projects and contribute to the development of the Culture 2030 programme.

7.
To represent Gateshead Council Culture Service at local business forums as well as act as an ambassador at regional and national events and conferences where there are opportunities to promote and strengthen the work of the Culture Service, expand networks and build new strategic relationships. This may include delivering presentations and public speaking.
8. 
Such other responsibilities allocated which are appropriate to the grade of the post.

Knowledge and Qualifications



Competencies

	Serving the Community

Delivering Partnerships

Political Awareness

Personal Impact

Focusing on Results

Leading & Developing Others


	Develops responsive customer focused services, operates professionally and with sensitivity.

Promotes co-operation by working 

with external partners to plan, 

develop and deliver the best service.

Appreciates political interests, positions and policies and their impact on the Council and their management role.

Is self-aware, acts proactively, 

accepts personal responsibility and communicates effectively.

Plans and monitors service delivery.  Works with others to enhance provision.  Strives to provide a quality service and continuously improve delivery.

Motivates and encourage teams and individuals.  Provides direction and feedback and creates a climate of respect.





Job Purpose





The Cultural Funding and Commercialisation Officer will play a vital role in helping build an exciting and sustainable future for the Culture Service.





The role will explore new ways of working to use our assets (facilities, outdoor spaces, knowledge, skills and partnerships) to develop vital income streams, stimulate economic growth and sustain a vibrant and healthy cultural economy in Gateshead by working as a member of the Culture Team and other services across the Council





The post will be instrumental in achieving revenue targets and facilitating the rest of the service to generate income.











The key roles of this post will include:





To work closely with the Culture Manager to develop and deliver a SMART Business Development and Commercialisation Plan for the Culture Service. This will require good business sense, financial planning, marketing and creative thinking skills.





As part of the above plan develop an ‘Asset Usage Strategy’ which will:


- Maximise the use of Council assets –Gateshead International Stadium, Saltwell Park and other Open Spaces, as well as ‘Prime urban spaces’ such as Performance/ BALTIC Square and the Library Gallery.


- To identify the commercial value of these assets (market research and testing/ piloting new partnerships/ activities), monitor and interpret market intelligence and establish an informed commercial market approach for income generation.


- To identify specialist knowledge needed for implementation, identify ‘skills gaps’ in delivery teams and work with the Culture Manager to address this through training, recruitment or partnership working.


- To implement a considered action plan that empowers Officers to actively seek out opportunities, moving away from a reactive approach.











To develop a tariff for the booking of facilities and outdoor spaces that recognises the commercial potential of these assets, as well as a pricing structure linked to Gateshead LIVE based on a cost recovery model that can ensure the culture programme can be sustained and grown in increasingly challenging economic times.








	





To represent the council and the Culture Service at local business forums and relevant, regional, national events/initiatives where strategic networks and business development opportunities can be nurtures and sought.





To develop, manage and implement systems to ensure effective monitoring of performance.





To control the budget allocation for the RUnUP project and ensure all performance targets and deadlines are met.





To develop the project’s contribution to specific issues identified by the council, URBACT and other agencies and assist the Council in the development and implementation of economic development and wider regeneration strategies as appropriate. 





To liaise with URBACT, project partners, Lead Expert, other funding bodies, stakeholders and government agencies on behalf of the council and the RunUP Project.





To prepare reports, returns and other documentation for presentation to funding bodies, including URBACT and other stakeholders including the council and its partners.





Such other responsibilities, which are appropriate to the grade of the post.














8.	To deputise for the Development Control Manager as required to ensure continuity of service.  To liaise with other Council bodies, agencies and services to encourage exchange of information and effective inter body working.

















 











































































































Essential





Knowledge of:


Commercial Events sector.


Economic development and business development policies and issues linked to Cultural Sector/ Local Authorities


Market research approaches, identifying trends and building market knowledge to identify potential customers, collaborators and our USPs/ differentiators. 


Business planning approaches and tools. Strategy development and implementation


Financial forecasting, pricing and tariff structures.


Good understanding of budgetary, monitoring and implementation procedures.


Knowledge of funding bodies.


Microsoft Office software – Excel, Word, PowerPoint, Outlook.





Qualifications:


Car Owner / Driver


Relevant degree/ equivalent 


– Business Management, Sales and Marketing, Economics.





Experience of:


Producing marketing materials –  copywriting, online/ offline content and social media.


Working within/ with the commercial sector.


Networking and building/ sustaining and enhancing business relationships. Excellent communication and interpersonal skills – friendly, outgoing and highly professional.


Securing funding through sponsorship and bid writing.














Desirable





Knowledge of:


The Commercial Events sector in the North East – working with booking agents and event management companies.





Qualifications:


Relevant post graduate qualification.


Cultural/ Arts training/ education.





Experience of:


Public speaking and planning and preparing presentations.


Experience of coordinating and managing projects.


Sales activity, strategies and approaches.


Excellent negotiating and persuasion skills.


Working with international partners.



























