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	Mission Statement
‘Driving Ambition, Inspiring Success’




	Job Description
	Job Title No



	Post Holder

	

	Job Title
	Videography Intern

	Responsible to
	Director of Marketing, Communications and PR



Purpose: Key Strategic Objectives 
The Videograpy Intern will be responsible for designing, creating, filming and editing video footage from pre to post production that can be used in conjunction with its marketing, business development and public relations strategy. 
This will be accomplished by working seamlessly alongside the College’s curriculum areas and marketing department to capture exciting and engaging footage that can be used in marketing materials, internally at events and externally through social and digital media channels.
The role will also included some photograpy responsibilities including event and press photography.
To be actively involved in the attainment of objectives contained within the College’s Development Plan.

To commit to the College’s Safeguarding Policy and promote a safe environment for children, young people and vulnerable adults within the College.
Specifically the post holder's responsibilities will be as follows:
1. Communicate with staff and students to proactively seek out fresh and creative video content.
2. Shoot and edit exciting and engaging video and photographic content suitable for PR, website, and direct/digital/e-marketing campaigns. 
3. Create short quick turnaround video content for social media.

4. Assist the Marketing Team in co-ordinating unique and engaging photography and video shoots in order to successfully promote the College and its provision.
5. To ensure that all Marketing and cross College events, promotions, and good news stories are recorded and shared across various digital marketing channels 
6. Liaise with various curriculum departments across college, to produce promotional video footage that can be used at the student award ceremonies and also as part of the student recruitment strategy
7. To attend and take an active role in cross college and Marketing Team promotional events i.e. Open Evenings, Community Events etc.
8. To ensure completion of agreed projects and training objectives as agreed with the Director of Marketing, Communications and PR.

9. Take a leading role in backing up all footage and storing appropriately. 
10. To work with the Graphic Design Team to ensure graphics and College branding is used where appropriate on all video footage.
11. To actively show a commitment to the Marketing Strategy.
12. To show an active commitment to Middlesbrough College's Equality and Diversity Policy, Quality Frameworks and Health and Safety Procedure.
13. To actively participate in continuous professional development including the introduction of new technologies.

14. To carry out such other appropriate duties commensurate with your skills, knowledge and experience.
15. The College may, in consultation with you, need to vary these duties from time to time in order to respond to the changing requirements of the College.
Signed_________________________________     Date ________________________
	PERSON SPECIFICATION
	Job Title No

  


	CATEGORY
	REF
	CRITERIA DESCRIPTION
	METHOD OF ASSESSMENT


	1. Skills and Abilities


	Essential
	1.1
	Experience in video production 
	Application/Interview

	
	1.2
	Knowledge of/interest in digital marketing, social media and the latest technologies
	Application/Interview

	
	1.3
	Confident with major video editing software, including Premier Pro, Final Cut and After Effects
	Application/Interview

	
	1.4
	Experience with sound editing and colour grading
	

	Desirable
	1.5
	Ability to work independently and without supervision on video shoots

	Application/Interview

	
	1.6
	Good communiation skills

	Application/Interview

	
	1.7
	Good organisation skills and time management

	Application/Interview

	2. Qualifications and Training


	Essental
	2.1
	English GCSE A* - C


	  Application/Interview
Certificates

	
	2.2
	Degree in Creative Media Production or equivalent
	Application/Interview

Certificates

	
	2.3
	A commitment to undertake any mandatory training relevant to the role.


	Application/Interview/

Certificates

	Desirable 
	2.4
	Previous experience / demonstrable examples of creative video work
	Application/Interview/

Certificates


	CATEGORY
	REF
	CRITERIA DESCRIPTION
	METHOD OF ASSESSMENT


	3. Attitude / Disposition


	Essential
	3.1
	A desire to begin a career in creative media production or film making 

	Application

Interview
References

	
	3.2
	Have good attention to detail 
	Application

Interview
References 


	
	3.3
	Proactive and enthusiastic
	Application

Interview
References 


	
	3.4
	Energetic and flexible.
	Application

Interview
References 


	
	3.5
	Good team worker.
	Application

Interview
References 


	
	3.6
	Commitment to quality of work with attention to detail.

	Application/Interview

	
	3.7
	Commitment to continued personal development.


	Application/Interview

	
	3.8
	To commit to the safeguarding and promotion of the welfare of children, young people and vulnerable adults within the College.
	Application/Interview


	CONTRACT ARRANGEMENTS
	Job Title No




Support Staff will be engaged under a Contract of Employment determined by Middlesbrough College, supported by Contract Guidelines.

Within your contract, the following salient features will apply:

	1.
	Contract type


	Full Time

Fixed Term for 12 months

	

	2.
	Working week


	37 hours  

	

	3.
	Holiday
	30 days per annum plus statutory bank holidays 

(holiday year 1st January – 31st December)

	

	4.
	Period of Notice


	Two months

	

	5.
	Salary Scale
	Fixed at £16,300 per annum

	

	6.
	Pension
	Employees are eligible to join the local government pension scheme. Employees contribution is 5.5% of salary

	

	7.
	Sickness
	The Corporation sickness policy will apply (further information is available from the Personnel Department on request)

	

	8.
	Probationary Period


	6 months


Please note that all appointments are subject to a satisfactory Enhanced Disclosure and Barring Service check and receipt of two satisfactory references.

