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RESOURCES & DEVELOPMENT DEPARTMENT


JOB DESCRIPTION


JOB TITLE:	SENIOR COMMUNICATIONS AND MARKETING OFFICER (PUBLIC HEALTH)

DIVISION:			GROWTH AND DEVELOPMENT

GRADE:			Band 11

RESPONSIBLE TO:	HEAD OF COMMUNICATIONS AND MARKETING

POST REF NO:		


Purpose of Post

To lead on the communications and marketing activities for a portfolio of council services to provide timely, relevant and accurate information in response to customer, and service needs. 

Key Relationships

· Head of Communications and Marketing
· Council Officers, including Executive Directors and Assistant Directors and Heads of Service
· Elected Members 
· Other Communications and Marketing professionals across the Tees Valley
· Local, regional and national media

Key Functions

1. To lead on the creation of marketing and communications plans for a portfolio of council services.

2. To report and evaluate on marketing and communications activity including the results of campaigns, linking where possible to return on investment.

3. To lead on all marketing, communication and engagement activity to support a portfolio of services.

4. To manage and support communication activity relating to campaigns locally, regionally and nationally.

5. To provide professional marketing and communications advice and guidance to the senior management team, project leads, senior officers and stakeholders as required.

6. To develop strong working relationships with key partners for the purposes of delivering improved outcomes for local people.

7. To liaise with and respond to media enquiries including press and digital and respond to any inaccurate or misleading content particularly where there is a reputational risk.

8. To work with other communications and marketing colleagues to ensure that social media content across all platforms is high quality, on brand and consistent.

9. To be a brand champion for the Council and ensure the highest standards of brand application in all communications and marketing activities as well as within the allocated directorate.

10. To work with marketing and communications professionals in other local authorities and public sector partner organisations to ensure co-ordinated delivery of communications campaigns.

11. To research and consider the use of new ways to communicate with target audiences including trialling new digital communication methods and evaluating impact.

12. To create high quality and impactful content for use in the Council’s communications including the resident magazines, e-newsletters, social media and website, videos, infographics and printed material.

13. To oversee sections of the Council’s website that are related to the portfolio of services that the post holder is responsible for. This will include using the content management system, training other website users and providing advice and guidance on content and accessibility. 

14. To work with other communications and marketing colleagues to deliver a corporate approach to internal communications.

15.  To deputise for the Head of Communications and Marketing where required.

16. Any other duties of a related nature which might reasonably be required and allocated by the Head of Communications and Marketing.


Developments

The work of all Local Government departments changes and develops continuously which in turn requires staff to adapt and adjust.  The functions/responsibilities above should not therefore be regarded as immutable but may change commensurate with the grading of the post.  Any such changes will naturally be the subject of discussion and consultation.
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